
 
Program	Overview	

The	Online	MBA	offers	a	state-of-the-art	master’s	degree	program	from	the	
comforts	of	your	home,	giving	you	access	to	a	rigorous,	AACSB-
accredited	curriculum	designed	to	prepare	global	leaders	for	immediate	
contribution.	This	program	allows	you	to	specialize	in	your	study	by	
concentrating	in	one	of	three	areas:	Data	Analytics,	Marketing,	or	Hospitality	
Management.	You	are	able	to	move	through	the	program	at	your	own	pace,	but	
the	program	should	last	between	18–24	months.	This	program	is	specifically	
designed	for	applicants	with	at	least	5	years	of	work	experience.	

Program	Requirements	
Students	in	the	online	MBA	program	are	required	to	complete	the	general	
management	core	courses	(24	hours)	and	12	hours	in	their	area	of	
concentration.	
Graduate	Core	(24	hours):	

ACCT	5510	Managerial	Accounting	(3)	
CIS	5520	Management	Information	Systems	(3)	
DSC	5200	Managerial	Statistics	(3)	
DSC	5530	Productions	and	Systems	Management	(3)	
ECON	5540	Economic	Analysis	(3)	
FIN	5550	Financial	Policies	(3)	
MGT	5560	Behavioral	and	Management	Theory	and	Analysis	(3)	
MKT	5570	Marketing	Strategy	(3)	

Data	Analytics	
The	concentration	in	Data	Analytics	provides	students	with	solid	knowledge	and	
training	in	data	analysis	and	statistical	computing.	The	concentration	includes	
the	courses	shown	below.	
(12	hours	required)	
STQM	5420	Topics	in	Regression	Analysis	(3)	
STQM	5440	Topics	in	Categorical	Data	Analysis	(3)	



 
STQM	5900	Special	Topics	in	Data	Analysis	(3)	
STQM	5900	Special	Topics	in	Data	Analysis	Capstone	(3)	
		
		

Marketing	
The	concentration	in	Marketing	gives	students	the	toolbox	and	analytical	skills	to	
operate	effectively	in	an	increasingly	dynamic	marketplace.	Students	will	be	
prepared	for	the	immediate	application	of	progressive	techniques	within	
marketing	that	utilizes	new	technology	and	digital	capabilities	while	
strengthening	foundational	marketing	principles.	
(12	hours	required)	
MKT	5600	Professional	Selling	and	Sales	Management	(3)	
MKT	5700	Healthcare	Marketing	(3)	
MKT	5800	Customer	Relationship	Management	(3)	
MKT	5900	Special	Topics	and	Trends	in	Marketing	(3)	
MKT	5950	Marketing	Capstone	(3)	
		
		

Hospitality	Management	
The	concentration	in	Hospitality	Management	offers	courses	specifically	
developed	to	support	the	advancement	of	hospitality	and	tourism	management	
professionals.	Along	with	a	strong	business	management	foundation,	students	
who	pursue	this	concentration	will	also	receive	relevant	instruction	related	to	
contemporary	topics	in	hospitality	and	tourism.	
(12	hours	required)	
HADM	5100	Global	Hospitality	and	Tourism	Operation	(3)	
HADM	5200	Hospitality	Services	Marketing	(3)	
HADM	5600	Contemporary	Hospitality	Service	Management	(3)	
HADM	5900	Special	Topics	and	Trends	in	Hospitality	and	Tourism	(3)	
	


